
This report has been compiled based on the concept shown below to explain the creation of

the JTEKT GROUP VISION “No. 1 & Only One.”
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We perceive social issues from the perspective 
of markets and customers.
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JTEKT’s core technologies and the new 
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 Machine Tools & Mechatronics Business

Based on our recognition of the business 
environment, we formulate business strategies 
from a long-term perspective. We execute 
these strategies to achieve our goals.

Various Capital Strategies

We support our business strategies with �nancial 
and a variety of other capital strategies.
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We recognize the strengths cultivated since our 
founding and the social structures and market 
economies that change over time, re�ecting 
both in our growth strategies.

Creating No. 1 & Only One

Foundation supporting JTEKT growth
We promote the creation of a foundational 

governance structure and engage in social and 
environmental initiatives. 
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Business Strategies
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Shaping a Better Future

The basic philosophy at the core of the JTEKT 
Group. An identity that systematically indicates 
what we should be.
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* �The financial-related figures and indicators shown in this report were prepared in accordance with Japanese generally accepted accounting principles (J-GAAP).  
Only the financial data pages 61-64 are presented in accordance with International Financial. Reporting Standards (IFRS).
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