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An introduction of 
the JTEKT CSR 
basic concept 
and systems.

An introduction of cases 
where social issues have 
been resolved through 
FY2009 activities.

An introduction of 
the structure and 
activities promoting 
environmental 
conservation.

An introduction of 
activities to build 
relationships of strong 
trust with stakeholders.

CSR Report 2010 target period 
and target organizations

Reference guidelines

■ Target period
FY2009 (April 2009 – March 2010)
* Some items include content from other periods.

■ Target organizations and scope
All JTEKT Corporation independent 
activities
* Some items show the achievements of 
   affiliated companies. 

■ Report structure
Last year’s report was 48 pages but this year 
the total number of pages has increased to 
62. This was a result of examining letter size, 
etc, with an emphasis on making the report 
easier to read.
Moreover, in order to use this report as a 
tool for communication with the local 
communities surrounding each business 
site, the “environmental data per business 
site” featured only in the website version 
last year, has been enriched and included in 
this report.

◎GRI (Global Reporting Initiative),
“Sustainability Reporting Guidelines 2006”
(third edition)
◎Japan’s Ministry of the Environment,
“Environmental Reporting Guidelines”
(2007 edition)

 Corporate governance

 Compliance

 Risk management

Special report 1｜The safety that JTEKT offers

Special report 2｜Answering a wider-range of needs

◎Company profile

CSR Report 2010
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